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STANAGE-NORTH LEES: Into the Future

The following table outlines initial ideas/proposals for developing Stanage-North Lees
according to the principles of the Vision. The contribution that the campsite would make to
this is shown in bold. Capital investments are under-lined.

Vision

To care for, enjoy and promote understanding of the Stanage-North Lees Estate in a
sustainable way which respects and enhances wildlife, heritage and landscape for everyone,

forever.
Existing funds Possibilities for
Landscape new External

Funding

Further development of conservation measures In-house Renewal of agri-

backed up through agri-environment environment
scheme

Archaeological survey designed to deliver HLF Development

recommendations for people involvement through phase

conservation of features and interpretation

Conservation works on Ringinglow Bog including Small scale HLF Delivery

student survey projects opportunist works | Phase

Conservation volunteer action including: HLF Delivery

- Campsite based working weekends phase

- Using the campsite as the meeting place

People

Improvement works to existing access including
footpath access to campsite

Access
Funds/Estate &
Area
Ranger/PPCV

Disabled Access:

- Audit of disabled access and opportunities

- Long causeway opportunities (including car
parking)

- Campsite facilities including disabled
toilet/shower/reception and camping pod

Small scale in-
house

HLF development
phase

“The Big Push”
grant to enable
access for people
with disabilities.

HLF Delivery
phase
New Access routes e.g.
- linking paths through Ridgeway side woods HLF Delivery
using conservation volunteers in their phase

construction,
- open access in woodlands adjacent and close
to the campsite
These seek to spread the visitor load and engage
people in previously un-explored parts of the
property

In-house
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Interpretation

- Panels in targeted locations using user groups
to develop the material. One of these campsite
focused and developed with visitors over a
series of events

- Self-guided trails based on new technology.
One, at least of these campsite focussed

- Interpretation hub/barn at Hollin Bank Ranger
Briefing Centre (with concession)

HLF Delivery
Phase following
audit in
development
phase

Veolia

Outreach to disadvantaged and disabled groups
targeting Sheffield including:

- Activity weekends based at the campsite

- Campsite based events/activities

And including possible construction of multiple-use
all-weather shelter/meeting room at the campsite

HLF Development
phase; Veolia

Events programme including:

- Open Farm Sunday

- Heritage days based at the Hall

- Themed weekends at the campsite including
Jane Eyre, Robin Hood, Dark Skies, Birds

- Programme of walks and talks, a proportion of
which will be campsite based or meet at the
campsite

Small scale in-
house

Larger scale
through HLF
Development
phase

Connections

Critical element in Sheffield Moors partnership

Develop links with foreign
towns/organisations/countries developing this
based on foreign visitors including climbers visiting
the campsite

Marketing project

HLF Development
phase

Resources

Trust

Strategic funds

Donations, targeting:

- Car park users

- Campsite visitors

- User groups e.g. climbing clubs, walking
groups

Branding Project

Sponsorship, targeting: In-house
- User Group related facilities including climbing
walls
- Outdoor shops including camping shops
External funding:
- HLF
- Veolia
- Possibly Esmee Fairburn
- The Big Push
Development of a vibrant farm-based business In-house

with an emphasis on exemplary land management,
traditional breeds, local produce and farm teas.

Please note these are very initial ideas to act as the ‘seed’ for developing an all-
encompassing management plan for Stanage-North Lees




